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JOB DESCRIPTION 
 
 

TITLE:  PPC Paid Ads Specialist  
 
REPORTS TO:  Marketing Manager 
 
THE ROLE 
Bring your passion for data driven marketing with experience managing effective paid media campaigns. 

The PPC Specialist is an analytical person with experience to plan, create, maintain, optimize ad campaigns, 
and analyze/drive results for building marketing and sales leads. Working within a marketing team, you will 
help implement key quarterly campaigns to build marketing leads over time. You will drive traffic toward 
high-converting landing pages used to build brand awareness or to generate sales-qualified leads. You will 
expand advertising platforms to increase opportunities for PDi. Other ads initiatives include remarketing to 
existing leads to incentivize them to reach out, purchase, or request a demo. 
 
You are ultimately working to drive leads thru promotion of the website, video, and content written or 
produced by the team. Together, organizational goals will guide what objectives are each month. Weekly, 
you will work collaboratively to monitor, report, optimize, and create new ads to drive toward more leads. 

Overview 
● Develop and execute a PPC plan to grow leads focused on B:B healthcare market. 
● Improve conversion rates for Google Ads, MS Bing Ads, and Amazon Ads. 
● Responsible for new ads platforms to include LinkedIn, YouTube, Meta, Twitter. 
● Apply SEO keyword research to drive higher conversions for leads database. 
● Create standard operating procedures for ads research, creation, and optimization. 
● Help manage ads budget every month to drive conversions toward core product line, 

highlighted campaigns, and other strategic initiatives. 
● Collaborate with a high-performing marketing team. 
● Remote friendly company. 

 
WHY PDi 
The people at PDi are passionate about what we do every day to improve the patient experience and the 
customer experience. We are a family-owned, US manufacturer. We design, build, and service system 
solutions for patient entertainment and information. We are growing our marketing team to focus on digital 
B:B marketing in the healthcare industry. We do what is right and trust our employees to get their jobs done 
well. Our culture extends to you a professional yet friendly workplace, with emphasis on work-life balance. 
 
RESPONSIBILITITES 

● Critical thinking in applying larger company goals to tangible KPI goals within the ad platforms 
● Day-to-day paid media keyword planning, ad creation/execution, optimization, management, 

and reporting to drive results with support from graphics, copywriter, and marketing manager  
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● Develop multi-channel, fully integrated paid marketing campaigns. Build campaigns in Google, 
MS Bing, Amazon, LinkedIN, YouTube, Meta, Twitter advertising platforms 

● Manage ads budgets and strategies for Google Ads, MS Bing Ads, Amazon, LinkedIn, Meta, and 
YouTube (Display), and Twitter 

● Manage keyword research and expansions, A/B testing, ad creatives, setting up audiences, 
restructure, testing, remarketing, and optimizing for conversions and KPIs  

● Audit underperforming campaigns, identify and test opportunities for improvement 
● Collaborate with marketing and company teams to create and optimize effective ads 
● Actively test and analyze ad copy to maximize ROI 
● Write creative and effective ad copy 
● Monitor competitor ads activity and recommend PDi strategies 
● Assist in optimizing landing pages in Hubspot 
● Report as needed how and what is being done  
● Implement tools to reduce the risk of click fraud 
● Training and professional development monthly to keep skills up to date on platform updates, 

trends, competitor activity, and industry best practices. 
 
QUALIFICATIONS 

● 3+ years Google AdWords PPC experience 
● Experience with $10k monthly ads budgets preferred 
● Google Ads certified 
● GA4 Google certification preferred 
● Knowledge of retargeting/remarketing, display, and video advertising 
● LinkedIN Ads experience a plus 
● Proficient in ad copy that converts 
● Analytical mind to understand the core KPIs of each platform and how it funnels up to the goals 

of the organization. 
● Use of tools for keyword research, such as SEMRush  
● Knowledge of SEO and online search mediums 
● Detail oriented, excellent problem-solving skills, and passion for data-driven decision-making 
● Effective communicator, curious and collaborative team player 
● Hubspot experience a plus 
● Able to meet deadlines and withstand moderate amount of stress 
● BA/BS in Marketing or related field  

 
MANAGEMENT RESPONSIBILITY 
N/A 


